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What is PR?

Public relations (PR) is the practice of managing the flow of information between an organization and
its publics.[1] Public relations - often referred to as PR - gains an organization or individual exposure to
their audiences using topics of public interest and news items that do not require direct payment.

Because public relations places exposure in credible third-party outlets, it offers a third-party legitimacy
that advertising does not have.Common activities include speaking at conferences, working with the
press, and employee communication.




earned media




history of spin
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changing media

® Right task for
the tool or right
tool for the
task!?

talk about Rove approach
talk about plouffe

right tool for the task wins




campaign planning

(or how to get the message out)



the guy on the right used spin
to make the guy on the left president




master communicator?




the master: david plouffe




the way you do it

® objective

® goals

® audience

® key messages
® strategy

® tactics

® measurement




so, what do you think!?



